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Even as a weak economy stretches state budgets 
to the limit, a bipartisan consensus has emerged 
among many state and local leaders that investment 
in travel promotion is an essential strategy for 

encouraging economic growth and one of the only 
sources of new revenues. As policymakers search 
for innovative solutions to their budget dilemma, 
travel promotion delivers proven results. 

Travel Promotion: A Virtuous Cycle

T
he evidence is clear: wise investments in effective travel and 

tourism promotion feed a virtuous cycle of economic benefits. 

Promotional campaigns stimulate interest among potential 

visitors. New interest translates into more trips to America’s destinations. 

Additional visitors spur more travel spending at local attractions, hotels, 

restaurants, retail stores and other businesses. Travel spending supports 

new jobs and generates additional tax revenue which more than pays 

for the initial investment many times over. 
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